
One of the leading electronic jewelers in Europe

Baader Investment Conference



Management team: more than 70 years of combined professional experience
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elumeo at a glance
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elumeo share price development has been disappointing so far
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EU Jewelry Market : Online grows 4 times faster 



Huge transformation opportunity ahead
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Transformation will be driven by four forces

1 2 3 4



Three pillars provide strong competitive advantages  
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elumeo makes fine jewelry an affordable luxury for everyone

Retail
Jewelers

Online

Tele-
shopping



Great value for money creates superbly loyal customers 



Continuous investment in elumeo’s eCommerce platforms to achieve 24/7 

customer access
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elumeo’s growth strategy founded on three pillars
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elumeo made progress on all three strategic areas in 2015 and 2016
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Initiatives to enhance the cost leadership
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Agile integrated gemstone-buying:

elumeo has driven integration one level further
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In 2015 part of the gains in efficiency have been offset by 

historically low exchange rate between Thai Baht and Euro
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In Q2 2016 new formats have been successfully launched in Germany…..



….and a fully new structure for the daily presentation on TV
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The cooperation with KAT FLORENCE has developed according to plan
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Gross Profit and -Margin back on track after challenging second half 2015
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Revenue in July and August 2016 higher than prior year period and first

two months of the previous quarter
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Q2 2016 vs. Q2 2015 performance – Overview
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H1 2016 vs. H1 2015 performance – Overview
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2016 Outlook
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Consolidated Income Statement
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Segment Report



Balance sheet
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Balance sheet
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Cash Flow Statement
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Cash Flow Statement
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