
The leading electronic retailer 

for gemstone jewelry in Europe

Full Year 2016 financial presentation



1

2

4

3



1

2

3

4

5

Highlights in 2016



New formats resulted in growing revenues in Germany in H2 2016



New collections have been developed both for In-house presentation

and the developing B2B business … 

•

•

•B2B/WholesaleInhouse



…which should help to return revenue per customer to previous levels



In 2016 the GBP lost almost 10% against the THB making the activities in 

the United Kingdom unsustainable

•

•

•



UK activities restructured in 2016 and relaunched in March 2017 

•

•

•



Σ

eCommerce continues to show highest growth-rates

•

•

•

•

Σ

+52 %

+49 %

+53 %



elumeo on track to return to profitability in HY1 2017

•

•

•

•
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Summary of Full Year 2016 results

●

●

●



2016 vs. 2015 performance – Overview

•

•

•



Q4 2016 vs. Q4 2015 performance – Overview

•

•



Consolidated Income Statement



Revenue split by Country



Segment Report



Segment Report



Split of Selling expenses

•

•

•

•

•

•

•



Split of administrative expenses

•

•

•

•

•

•

•



Segment EBITDA

•

•

•



Balance sheet

•

•

•

•



Balance sheet

•

•

•



Cash Flow Statement

•

•



Cash Flow Statement
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2017 Outlook

•

•

•

•
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Executive Board

Investor Relations contact

4


