
The leading electronic retailer for gemstone jewelry in Europe
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elumeo at a glance
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Management team: more than 70 years of combined professional experience
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Europe’s Online Jewelry Market continues to grow at double-digit rate



•

•

•

•

Huge transformation opportunity ahead



Transformation will be driven by four forces

1 2 3 4



Three pillars provide strong competitive advantages  
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elumeo makes fine jewelry an affordable luxury for everyone

Retail
Jewelers

Online

Tele-
shopping



elumeo’s customers continue to show high level of loyalty



Continuous investment in elumeo’s eCommerce platforms to achieve 24/7 

customer access
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elumeo’s growth strategy founded on three pillars
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elumeo made progress on all three strategic areas in 2015 and 2016
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The gains in efficiency have been offset by the 

historically low exchange rate between Thai Baht and Euro/GBP

•
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Cost of operations have been reduced significantly

-13 % -13 % 



Germany and Italy are back on track

Σ

+11,0%

+11,3%

+11,0%

Σ



UK activities restructured in 2016 and relaunched in March 2017 
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New collections have been developed both for In-house presentation

and the developing B2B business  
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•

B2B/WholesaleInhouse



eCommerce continues to show highest growth-rates

Σ

+42,5%

+37,1%

+46,3%

Σ •
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elumeo has returned to profitability as expected
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Summary of H1 2017 results
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H1 2017 vs. H1 2016 performance – Overview
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Q2 2017 vs. Q2 2016 performance – Overview
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Consolidated Income Statement



Revenue split by Country
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2017 Outlook
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Segment Report



Split of Selling expenses
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Split of administrative expenses
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Total-Segment-EBITDA



Balance sheet



Balance sheet



Cash Flow Statement

•



Cash Flow Statement
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